MO PRI DD BLD)

'SOD) JO9MO(d JljIded elldlS /1oaMod epeAspN
Jlabeue|y welabold Jo1uag

anoJbieH uyor

: 19]U3sald

900¢ ‘€ Yyolen
bunasy Jaulied bunybi
uoljejussald @YV.LS ADYINT







sjuapuodsa.l AdA.Ins
40 029 404 dbenbuej
Aq1ewrid si1 ysiueds

— POAI3SIBpUN

D/V 4910 suey

buieo asooyd Aews
- a4n3/n> j1ouisig

sawoy 119y3}
umo sjuapuodsau
AdA.1NS JO %9

buimo.b
pue uoneindod

-_ \ \‘._\.\t aYy3 40 %Sz "xosddy
"
&t.!

i







HYLS AQHINS

i
i

e

SJUdA]
yoeajnQ
oluedsiH

< URd

& 10daQ QWoH a3yl

& URY/dd 19MOd epeAaN

& sJaped| Ajlunwiwiod dluedsiH
& UOISIABJLQUT /UOISIAIUN

& sJojeonpa Abusug

& S003




B T T
siaulled
AJlunwiwiod ‘j1ejad ‘eipajy e

219 ‘suoljowoud a1031s
-ul ‘syuasul |11 ysiueds e

ONINVIdS HSINVAS
— S9AlejULSaldal

[ L e T pre L — AN[IN pue Yv1S ADYINT e
I.ﬂ ._.__#:r-.. & 5 H.T._._ ﬁ I].H
I — Loy m L“__ - A sdoysJom
- — Aduaidiye Abiasug -

\Ka \h S9I}IAIROe ,SPIY -

DISNW /DAIS9] —

~ S]udAd pdjudrio
-Aj[iwey ‘pajob.ie] o







IO BPRASN  DYDR] BLDIS
b 4 w

10| BPEAIN]

A







j00] Sjualed
dI9y] Yyoeo |

"SI
2y} yoea]

*003 UnJ} 9q
ued Abiaua
1noge buiuleaT

“'unj aJe




suey 119y3 3810 SpD)]
uidjpy daJ JYvis ADYINT

“*A|nc ul sd)je|yMmous




olT1
: pJ023.

seba seT

90/61/L




A 4 v

ii343HL 1LNO SS049d IHL 139 — SS9UdAO33}O
pue SS320NSs Jje.disuowap 03 |edlid

A judwidbeuew AN JO JUDWDA|OAUI 103417




	Nevada Power’s Hispanic Outreach Campaign
	Objective: reach and teach Nevada Power’s Latino customers about ENERGY STAR/energy efficiency
	Objective: reach and teach Nevada Power’s Latino customers about ENERGY STAR/energy efficiency
	We didn’t want this to be business-as-usual
	So we got ourselves a good team
	Strategy for Reaching Hispanic Customers
	Strategy for Reaching Hispanic Customers
	Bill insert promoting The Home Depot/Hispanic events
	Retail Partners: Nevada Power customers are making energy-saving decisions, every day, in retail outlets
	Why the festive, family atmosphere?
	Events: festive, family-oriented, kid friendly, fun
	Media coverage

